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Median Days on Market Record Low
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Share Homes Selling Under a Month
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Average Number of Offers Received on Most
Recent Sale
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Buyers Waived Contingency
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Share All-Cash Buyers

35%

Source: REALTORS® Confidence Index: www.nar.realtor/research-and- m
statistics/research-reports/realtors-confidence-index

25%

202206

NATIONAL
ASSOCIATION OF
REALTORS®



Share Non-Primary Residence Buyers
(Vacation or Small Investors)
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First-time Buyers Still Suppressed

60%
53%
V 30%
0%
200810 202206

NATIONAL

Source: REALTORS® Confidence Index: www.nar.realtor/research-and- m ASSOCM‘T'SN OF
L . ) REALTORS
statistics/research-reports/realtors-confidence-index

| -3 3 - 2 A T 4 % 3
b , - 1 4 - on 4\ < n
— - > « .9 - { \ -
T \ ‘ - = 5 5 H D
< "k = : r
o — ‘ B . ZINs ¢ X
e SEN T 4 Ad
. o Sy -l W 1N i

PRS- .. (ML =Y - e o 303 AN |~n



Share Distressed Sales (Foreclosures/Short Sales)

60%
49%
0% 1%
200810 202206

NATIONAL

Source: REALTORS® Confidence Index: www.nar.realtor/research-and- m egi%(.:(')'gg@?h' OF
statistics/research-reports/realtors-confidence-index

. TN ~
\ N
N\



Market Opportunities Right Now
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1. Buyers Purchased a Property Based on Virtual
Tour/Showing/Open House Only
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2. Remote Work Continues to Influence Trends
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3. Consumer Belief of the Typical
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Typical Downpayment Among Home Buyers
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4. Value in Promoting Energy Efficiency in
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5. Buyer Wants vs Reality
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1in 5 Millennial and
Gen Xer Buyers
Compromise on the
Condition of the
Home
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Cost Recovery on Remodeling Projects

Hardwood Flooring Refinish

New Wood Flooring

Insulation Upgrade

Basement Conversion to Living Area
Closet Renovation

Attic Conversion to Living Area
Complete Kitchen Renovation
Bathroom Renovation

Kitchen Upgrade

Add New Bathroom
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Joy Score on Remodeling Projects

Paint Entire Interior Home

Paint 1 Interior Room

Add New Home Office

Hardwood Flooring Refinish

New Wood Flooring

Closet Renovation

Insulation Upgrade

Attic Conversion to Living Area
Complete Kitchen Renovation
Kitchen Upgrade

Basement Conversion to Living Area
Bathroom Renovation
Add/Upgrade Laundry Area

Add a New Primary Bedroom Suite

Add New Bathroom
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